
     

13th EIEF-IGIER-UNIBO 
Workshop on Industrial Organization

Bologna, December 19 & 20, 2024

Hosted by: Alma Mater Studiorum – Università di Bologna

December 19th

13:50 – 14:00 Opening of the conference

14:00 – 14:45 Data Analytics for Algorithmic Pricing
Raffaele Fiocco (Università di Bergamo)

14:45 - 15:30 Vertical Integration and E-Commerce competition: Evidence from 
Amazon Marketplace
Luca Bennati (Toulouse School of Economics)

15:30 - 16:15 Mergers, Lobbying and Elections: Is there a “Curse of Bigness”?
Matteo Broso (Università di Torino & Collegio Carlo Alberto) 

16:15 – 16:45 Coffee Break

16:45 - 17:30 Demand Estimation with Text and Image Data
Giovanni Compiani (University of Chicago – Booth School of Business)

17:30 – 18:15 Design and Sale of Market Segment
Jacopo Bizzotto (Oslo Metropolitan University)

20:00 - 22:00  Conference Dinner   [by invitation]



     

 

December 20th

08:45 - 09:30 Asymmetric Content Moderation in Search Markets: the Case of 
Adult Websites
Leonardo Madio (Università di Padova)

09:30 -10:15 Dominating Ancillary Product Markets via Self-Preferencing
Muxin Li (Università Bocconi) 

10:15 - 11:00 Price Discrimination and Online Sales in the Automotive Industry
Alessandro Iaria (University of Bristol) 

11:00 - 11:30 Coffee Break

11:30 - 12:15 Ads in Conversations: Market Thickness and Match Quality
Martino Banchio (Università Bocconi)

12:15 - 13:00 Spatial Rent, Garage Location and Competition in the London Bus
Market
Florian Oswald (Sciences Po)

13:00 - 14:00 Closing Lunch 

Organized by:
Giacomo Calzolari (EUI)

Vincenzo Denicolo (Università di Bologna)
Michele Fioretti (Università Bocconi)

Laura Lasio (European Commission JRC)
Andrea Pozzi (EIEF)

Ksenia Shakhgildyan (Università Bocconi)
Giancarlo Spagnolo (Tor Vergata and EIEF)

Emanuele Tarantino (Luiss and EIEF)


